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AHHOTAIINA

JlanHass cTaThs TIOCBAIICHA pelpe3cHTalMud oOpa3a OW3HEeCMEHa-MarHata B aMEpPHKaHCKOM
XYIOXKECTBEHHOM JuCcKypce. OCOOEHHOCTBIO NaHHOW paboOTHI SBISETCA TO, YTO 00pa3 Om3HeCMeHa
paccMaTpuBacTCs B JICTCKTUBHOM XYIOXXECTBCHHOM JIUCKypce, a HMEHHO B pOMaHE KJIacCUKa
netektuBHoro okaHpa Cuman llengona «YTpo, naeHb, HOYb». (OOpa3 OW3HECMEHa-MarHarta,
WCTIONIb30BAaHHBIA B JTAHHOM XYJIO)KECTBEHHOM TEKCTE, aHAM3UPYETCs depe3 NpHU3My IeJoro psiia
Pa3IUYHBIX S3BIKOBBIX CPEJICTB, MUCIOJIB3yEMBIX aBTOPOM JUIsl CO3JIaHWs TaHHOTO 00pa3a B KOHTEKCTE
paCHpOCTpaHéHHOI‘O CCroJiHA JIMHIBUCTUYCCKOI'0 YYCHUA O SI3BIKOBOM JTUYHOCTH. ABTOp OTMCYacCT, 4To
BBIOOP WMEHHO TAaKOTO THIIA TE€POs JIJIsl TUHTBUCTUYECKOTO aHaN3a HEeCIy4YaeH, TaK KaK 3aHMMaeT OJHO
13 IEHTPALHBIX MECT HE TOJBKO B TBOPYECTBE JJAHHOTO aBTOPa, HO M B aMEPHUKAHCKOHN JIMHTBOKYJIBTYpPE
Hauana XX Beka. BbISBIEHO, YTO XPOHOTON TEKCTa OTJIMYEH OT BPEMEHM €ro CO3JaHHus, a 3HAYMT,
TpebyeT 0co00 TIIATENILHOTO H3YYCHHs. ABTOpP OTMEYAeT, YTO OCHOBHOW IICHHOCTHON OpHEHTAIuei
SI3BIKOBOM JIMYHOCTH «aMEPUKAHCKWH OW3HECMEH» SIBISIOTCS JEeHBbIHM, a OJHOW M3 €€ TJIaBHBIX
MICUXOJIOTMYECKUX XapaKTEPUCTUK — CTPACTh K HAKUBE. DTH KaueCTBa, HECOMHEHHO, HAXOST OTPaKCHUE
B aHaln3e, (OPMHUPYIOIIEM SMIIUPUYECKYI0 4YacTh HCCICAOBaHUS. B 3akitoueHHHM CTaTbU Ha OCHOBE
MIPOBEJIEHHOTO KOTHUTHUBHO-JIHCKYPCHUBHOTO KOHTEKCTYaJIbHOTO aHaju3a JejaeTcs BBIBOJ, YTO aBTOP
MIPEJICTABISIET CBOETO Teposl AYAIMCTUYECKH — C OJTHOW CTOPOHBI, BOCXHMIIASCh UM M €r0 JeIIOBBIMU
KauecTBaMH, C JIPYrold — UMIUIMIUTHO OCYXJas M MOPHIAs CBOETO I'epos 3a Te CPEJCTBA, C MOMOIILIO
KOTOPBIX TOT JOOCTHUIacT cBOEH eiau. BI)IS[BJ'ICHO, YTO OCHOBHBIMH A3BIKOBBIMH CpPCIACTBAMU
penpe3eHTanuu  o0pa3a OW3HECMEHa-MarHaTa SIBISIOTCA — pasiIudHble  MeTadopbl, CpaBHEHUS,
OKCIIPECCUBHBIC TMpUIaraTcjibHbIC U Q)paseonorHsM. HpI/IMe‘IaTeHBHO, yTO IIOJaBJIANOIIAsA YacCTh
(hpazeonorn3MoB, MO3BOJISIONINX PEMPEe3eHTHPOBATh 00pa3 OM3HECMEHA-Marrara, O0JIaaeT CIIOXKHOM
CEMaHTHKOM, a 3HAYUT, TpeOyeT 0coO0To aHaIu3a.

Abstract

This article is devoted to the representation of the image of a businessman-magnate in American artistic
discourse. The peculiarity of this work is that the image of a businessman is considered in the detective
art discourse, namely in the novel of the classic detective genre Sidney Sheldon “Morning, noon, night”.
The image of a businessman magnate used in this artistic text is analyzed through the prism of a number
of different language tools used by the author to create this image in the context of the linguistic teaching
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about linguistic personality that is widespread today. The author notes that the choice of this type of hero
for linguistic analysis is not accidental, since it occupies one of the central places not only in the work of
this author, but also in American linguistic culture of the beginning of the 20th century. It is revealed that
the chronotope of the text is different from the time of its creation, and therefore, requires particularly
careful study. The author notes that the main orientation of the language personality ‘American
businessman’ is money, and one of its main psychological characteristics is the passion for profit. These
qualities, of course, are reflected in the analysis that forms the empirical part of the study. In conclusion
of the article, based on the cognitive-discursive contextual analysis, the author concludes that the author
presents his character dualistically - on the one hand, admiring him and his business qualities, on the other
- implicitly condemning and reproving his hero for your goal. It is revealed that the main linguistic means
of representing the image of a businessman-magnate are various metaphors, comparisons, expressive
adjectives and idioms. It is noteworthy that the overwhelming part of the phraseological units, allowing to
represent the image of a businessman-magnate, has a complex semantics, and therefore requires a special
analysis.

KiroueBnble cJI10Ba: KOI'HUTHUBHAas JIMHI'BUCTHKA, I[CTGKTHBHLIﬁ XyI[O)KCCTBGHHLIfI AUCKYPC,
aMepUKaHCKUI OM3HECMEH-MarHaT, IyalTuCTHIECKUN 00pa3, SA3BIKOBBIE CPECTBA.

Keywords: cognitive linguistics, detective fiction discourse, American tycoon-businessman, dualistic
image, language means.

BBenenune

B cBsi3u ¢ pa3BUTHEM JUCKYPCUBHBIX UCCIICIOBAHUH SI3bIKAa HEOOXOIUMO OTMETHUThH, YTO B
COBPEMEHHOM JIMHTBUCTHKE yAETSETCs OOIbIIOEe BHUMAHNUE U3YYCHHIO PA3HBIX THUIIOB S3bIKOBOI
muyHoctu (S1J1), B Tom uncne SJI «OusHecMen» u ero o0pa3y B pa3jIMvHbIX BUJAX IHUCKYypca.

JlaHHast CTaThsl MPOJOJKACT UCCIEAOBAHUS 110 DBOJIIOIMHA aMEPHKAHCKOTO0 OM3HECMEHA
[KoGenena, 2015, 2016] u BbINOIHEHA B CBETE KOTHUTUBHOM JIMHTBUCTHKHU.

OO6pa3 OuzHecMeHa 3aHUMAaeT JOMUHUPYIOIIee MOJOKEHHE B aMEPUKAHCKOM XYJ0XKe-
CTBEHHOM JuCKypce XX BeKa, TOCKOJbKY K Haday XX Beka skoHoMuka CHIA mperepneBaeT
3HAYUTENIbHbIE U3MEHEHUS, CTpaHa MPEeBpaIIaeTCa B KaMUTAIMCTHYECKYIO JepXKaBy, U MUCATeNN
HE MOTYT HE OTPaKaTh MPOUCXOISIINE TIEPEMEHBI B CBOUX ITPOU3BEICHHUSIX.

B nmpenpinymmux pabotax yke paccMaTpuBaics JaHHBIH 00pa3 B pa3lIMYHBIX BUIAX XY-
JIO’)KECTBEHHOTO JWCKypCa, & IMEHHO B KOMHUYECKOM JINCKYPCE M TaKMX €r0 Pa3HOBHIHOCTSX,
KaK UpOHUYECKHi U caTupuueckuii [Kobemnesa, 2015, 2016].

Xy0oKEeCTBEHHBIN TUCKYpC ObLT BBIOpaH HE CIydaiiHO, TaK KaK «TEKCThI XY/I0KECTBEH-
HOW JHUTepaTypbl, HECOMHEHHO, MPEACTABISAIOT OONBIION MHTEpeC AN (UIONOTHH B IENIOM U
SI3BIKO3HAHMS B 4aCTHOCTH. OHH HE TOJILKO HECYT CBEJCHHS 00 ONpe/ICIEHHOM BPEMEHH, JKU3HH,
KYJIBTYPHBIX IIEHHOCTSIX OOIIIECTBA, HO U MO3BOJISIFOT 3arJIIHYTh BO BHYTPEHHUIN MUP KUBYIINX B
OIIpeJICTICHHBIN MeproI JitoIei» [ Anekcanaposa, 2015, c. 313].

Oco0eHHOCTh TaHHOM paboThl COCTOMT B TOM, YTO B HEH paccMarpuBaeTcs oOpa3 Ou3-
HECMEHA-MarHata B JICTCKTHBHOM XYIOXXECTBEHHOM JIMCKYpCE, a HIMCHHO B POMaHE KJIaCCHKa
nerektuBHOTO kaupa Cugau lennona «YTpo, aeus, Houb» (Sydney Sheldon “Morning, Noon
and Night”) [Sheldon, 1995].

OcHoBHAA YaCTh

Xots pomad Illennona Hanucan B cepearHe 90-X rogoB MpONIUIOTO CTOJIETHS, OH IPe-
CTaBIISIET JJISl HAC MHTEPEC TeM, YTO B HEM OINUCHIBAETCS MyTh B OM3HEC KPYIHOIO MarHara, Ko-
TopbIi TOT Hadan B 30-e roxsl XX Beka. HecMOTpst Ha TO, YTO JAaHHBIN MEPCOHAXK MOSIBIAETCS
JUIIb B CaMOM Hayaj€ POMaHa, HCIIOJIb30BAHHBIX aBTOPOM SI3BIKOBBIX CPEJICTB OKAa3bIBAETCS
BIIOJIHE IOCTaTOYHO, YTOOBI 0TOOpPA3UTh OCHOBHBIE YEPThl OM3HECMEHa-MarHara u co3arh y 4u-
TaTeJs BIOJHE OIpeJIeIeHHbIN, 3alyMaHHbII aBTOPOM 00pa3.
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Kak u3BectHO, 11€71b KaK10r0 OM3HECMEHA — 3TO NofydyeHue npuobuin. [loatomy, ocHOB-
HOW IIEHHOCTHOW OpHEHTAIMeW S3BIKOBOM JIMYHOCTH «AMEPUKAHCKUH OM3HECMEH» SIBISIIOTCS
JICHBbTU, @ OJJHOU U3 €€ IJIaBHBIX ICUXOJIOTUYECKUX XapaKTEPUCTHK — CTPACTh K HAXKUBE.

PaccmoTpuM s13bIKOBBIE CpeacTBa, KOTopble nmomoraoT Cuanu lllennony nepenars 1aH-
HYIO XapaKTepUCTUKY MPHU CO3JaHuH o0pa3a cBoero repos. C 3Toil nenbo o0paTuMcst K KOHTEK-
CTY NPOU3BEICHHS

He (Harry Stanford) <...> could coax the birds off the money tree <...> (p. 46).

13 npuBeneHHOro mpuMmepa cieyeT, 4To BblpakeHHe ‘to coax the birds off the money
tree’ CHHOHUMHUYHO JOBOJIBHO YIIOTPEOUTENIbHOMY BbIpaKeHHUIo ‘to make money’ u, 6€3yCIOBHO,
MpeJICTaBIsIeT cOO0N MHTEpPEC ¢ JIMHTBUCTUYCCKOW TOUKH 3peHus. [losToMy, mpoBeneM AeTaib-
HBII aHaJIN3 JaHHOTO SI3bIKOBOTO CPE/ICTBA.

WTtak, sBIsAsCh CHHOHUMOM (paszeosiorn3ma ‘to make money’, BeipaxkeHue ‘to coax the
birds off the money tree’ Taxke mpeacTaBisieT co0oi (HPa3eoaoru3M U SIBISICTCS HEISTHUMBIM.
OnHako, TOCKOJIBKY B OTJIMYKE OT BhIpaxkeHH ‘to shake the money tree’, mpuBoauMoOro B psize
cioBapei, u ‘to pick money off my money tree’ (meceH.), HaMm He YJaJIOCh BCTPETUTH BhIpaXKe-
Hue ‘to coax the birds off the money tree’ B kakux-mub0 Jpyrux UCTOYHUKAX, MBI CUUTAEM €TO
YHCTO aBTOPCKHM. B CBSI3U C 3TUM BO3HUKAET 3aKOHOMEPHBIH BOIPOC: MOYEMYy aBTOpP HE BOC-
MIOJIb30BAJICS Y’K€ MMEIOUIMMHUCS B SI3BIKE KIIMIIE, a HMCIIOJIb30BaJI CBOE HOBOBBeneHue? M kak
JAHHOE BBIPAKEHHE MOTJIO BO3HUKHYTH? UTOOBI MOMYYUTHh OTBET HA JAaHHBIE BOMPOCHI, MPE-
CTaBISIETCA 1I€TIECOO0PA3HBIM PACCMOTPETh KaKIBIH M3 COCTABISIONIMX KOMIIOHEHTOB (ppazeo-
norusma ‘to coax the birds off the money tree’ B oTaenbHOCTH.

Haunem uccnenoBanue co cioBocoueranust ‘the money tree’. C 3Toil menbpo npuBeaeM
CIenyomyo AeUHHUIMI0 TaHHOTO CciloBocoveTaHus: Money tree — a fanciful tree that when
shaken sheds coins or paper money [Word Reference Random House Dictionary of American
English, 2017]. Takum 00pa3oM, MOCKOJIBKY ‘money tree’ MPUHOCUT JCHBIH, & OM3HEC IPHHOCUT
CBOEMY BJaJeiblly MpUObLIb, AOXOM, T.. T€ K€ JCHbIH, MBI MOJaraeM, 4ro CIOBOCOYETaHUE
‘money tree’ y lllenmona o6o3HavaeT moHsTHe ‘Om3Hec’. boiee TOro, MeXy CaJlOBHUKOM, BBI-
palIMBAIOIIUM JIEPEBO C LIEIbI0 COOpaTh C HETO ypokald, U OM3HECMEHOM, 3aHMMAIOIIUMCS Ou3-
HECOM, TaK)K€ MOXKHO MIPOBECTH aHAJIOTHIO. J[eHCTBUTENBHO, TTOCIE TOTO KaK CaJJOBHUK Opocaer
CEeMEUYKO Kakoro-iubo JiepeBa B 3eMIII0, OH JIOJDKEH 3a00TUTHCS O HEM, MOJIMBATh, YXa)XUBATh,
CIIEINTH 32 TEM, YTOOBI 3 MAJICHHPKOTO CEMEUYKa BHIPOCIO MOTYYee JIePEBO, IPHHOCSIIEE IO B
To xe camoe npoucxoaut u ¢ 6usHecoM. CeMEeUKOM B JAaHHOM Cllydae sBJIsSeTCS HayallbHBINA Ka-
nUTal, a ON3HECMEH-CaJOBHHUK JIOJDKEH IMOJIOKUTHh HEMAJIO CHJI M TPyJa, Pa3BUBasi CBOW OM3HEC
TakuM 00pa3oM, YTOOBI TOT B KOHEYHOM HMTOT€ Hayasl MPUHOCUTH MPUObLIb, IPEBPATUBLINCH B
MOTYYyI0 UMIIEpHIO — ‘money tree’. Kak MbI BHIUM, TIPOMCXOIUT MEPEHOC 3HAUYCHUS, U BBIpa-
xeHue ‘the money tree’ sBnseTcs Metadopoil, 0603Havaromeil B BeIpakeHHH ‘to coax the birds
off the money tree’ monsiTue ‘business’.

B sro0ii cBs3u BcnomuHaetcs odepk A.M. I'opbkoro «OnuH u3 Kopojei pecryOonukn», B
KOTOPOM OH Ha3bIBaeT JOJUIAp JFOOMMBIM pacTeHueM OM3HECMEHOB, BEb J0JUIap, KaK U3BECTHO,
MOKET PacTu u pa3MHOkathest [Iopbkuii, 1949].

Hanee mepeieM K pacCMOTPEHHUIO JIEKCEMBI ‘t0 coax’ Kak €Ile OJHOW COCTaBIISIOIICH
¢dpazeonoruzma ‘to coax the birds off the money tree’. J{ist Toro uroOsl mogobpaTh Hanboee
OJIM3KHME 3HAYCHMSI TAHHOM COCTaBIISIONICH, OBLITM MCIIOJIb30BAaHBI HECKOJIbKO cioBapei. B “The
American Heritage Dictionary of the English Language Online” npuBoauTcst Takoe TOJIKOBaHHUE
JICKCeMBI ‘to coax’: coax- to persuade or try to persuade by pleading or flattery; cajole. Jlekcema
‘flattery’, ¢urypupytomas B JaHHOM OIpEICIICHUH, UMEET OTPHULATEIBbHYIO 3MOIMOHAIBHYIO
okparrennocts (flattery is defined as praise or compliments, usually exaggerated or false [Your
Dictionary Online] or excessive, untrue, or insincere praise [Webster’s New World College Dic-
tionary Online]), koTopyro eii mpumaroT Takue 3Ha4eHus kak false, untrue, insincere, mompasyme-
BarolIMe JuueMepre 1 oomad. CienoBaTesbHO, 3Ta OTPHUIIATENIbHAS OKPAIIEHHOCTh UMITMIIUTHO
nepeaaeTcs u jJekceme ‘to coax’. Tak, HampuMep, B OJTHON M3 aHTIIMHUCKUX CKa30K M3 COOpaHUs
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Jlxo3eda IxeitkoOca ecth ckazka moja HazBanueM “Earl Mar’s Daughter” («/lous rpacda Mapay).
[To croxeTy cka3ku J104b rpada JecThI0 CMaHUBACT 3aKOJIOBAHHOTO TONTy0s C JepeBa:

‘I was that cooing dove you coaxed from off the tree’.

B Wiktionary Online mpuBomuTcss HECKOJIBKO MHOE OINpEleliCHHE JIGKCEeMbl ‘to coax’,
umMerolnee emie 6ojice HeraTUBHBIM OTTEHOK, a UMeHHO: coaX — to carefully manipulate into a par-
ticular desired state, situation or position, B KOTOpOM KJIFOUEBBIM, BHE BCIKOT'O COMHCHUS, SIBJIS-
ercs riaroi ‘to manipulate’. CornmacHo ToiakoBoMy ciioBapto Webster’s New World College Dic-
tionary Online, riaron ‘to manipulate’ umeer cieayromue 3Hauenus: manipulate — 1. to manage
or control artfully or by shrewd use of influence, often in an unfair or fraudulent way; 2. to falsi-
fy (figures, accounts, etc.) for one’s own purposes or profit; rig. Torma MoXHO BBEICTPOHUTH Cie-
IYIONIYIO IEToUKy: to coax = to manipulate = to act unfairly, to fraud, to falsify for one’s own
profit, u3 KoTopoii cieayer, YTO IIAaroa ‘to coax’ O3HAYaCT MOJYYCHHE MPHOBLTH HEUYESCTHBIM
yTeM, T.€. MOIICHHUYECTBOM U OOMaHOM.

B camom nene, 4ToObl YOeIUTHCS B 9TOM, JIOCTATOYHO BCIIOMHUTH Kak ['appu Crendopn
3aBJazieNl OM3HECOM CBOETO OTIA: YOeIHJI TOCIEIHET0 OTIPABUTHCS OTIOXHYTh, a CaM B 3TO
BpeMsi 00Xa)KUBaJI COBET AUPEKTOPOB M OYAPOBBIBAJI IPYTHX YICHOB COBETA, IIPUTJIAIIAs KOTO Ha
JICHY, KOTO Ha OXOTY, KOTO Ha UTPY B roJb( U T.J.:

He (Harry) persuaded his father to take a long vacation, and while he was away, Harry
went to work charming the board of directors (p. 47).

He (Harry) romanced the other members of the board. He took them to lunch, went fox-
hunting with one, golfing with another (p. 47).

B nmpuBeneHHbIX npuMepax oOpaTuM BHUMaHKE Ha JIeKceMbl ‘to charm’ u ‘to romance’ u
0o0paTuMcsi K TOJKOBBIM CJIOBapsiM, 4TOOBI paccMOTpeTh naHHble Jekcembl. Tak, B Collins
Thesaurus of the English Language Online npuBoautcs crneayromuii CHHOHUMHUYECKUM Pl IS
nekcembl ‘to charm’: charm= persuade, seduce, coax, beguile, cajole, sweet-talk, B KoTOpOM
BCTPEYAETCS Y>KE€ pACCMOTPEHHBII HaMU BBILLIE I1aroa ‘to coax’. A i JiekceMsl ‘to romance’ B
The American Heritage Dictionary of the English Language Online cpeau npoynx Haxoaum, B
JaCTHOCTH, ClIe/yrolee onpeaencuue: romance (v.) — to try to persuade, as with flattery or in-
centives, B koTopoM GUTypHpYeT TaKXKe yxkKe paccMoTpeHHas Jiekcema flattery’.

Takum 00pa3om, HCMONIB30BaHHE aBTOPOM TaKHX JIEKCeM Kak ‘to charm’, ‘to romance’,
‘to coax’ yka3bpIBaeT Ha OOMaH M HaJyBaTEIbCTBO B OU3HECE, KOTOPHIC SBJISIFOTCS €r0 HEOThEM-
JIeMOM 4acThIO M MOAMNANAI0T Mo MoHATHE ‘a trick’, koTopoe ObUIO PacCMOTPEHO B MPEABIIYIIIX
cratbsx [KoOenesa, 2015; Ko6enesa, 2016]. CiemoBarenbHO, MOKHO TPEANOIOKUTH, uTo 1en-
JIOH CO3HATENIbHO YNOTPEOsSeT CTHIIMCTUYECKH OKpallleHHOE BhIpaxkeHue ‘to coax the birds off
the money tree’, Hecyiiee B ce0e CKPBITYIO HETATUBHYIO OIIEHKY, 3aMEHSIs UM HEUTPaIbHBIEC BbI-
paxkeHus ‘to make money’ u ‘to pick up money’. Tem caMbIM OH OCYXKJAaeT U MOPHIIAET T He-
YEeCTHBIE CPEJCTBA — 0OMaH, MOIICHHUYECTBO, HAyBaTEIIbCTBO M MPOYHE YIOBKH, K KOTOPHIM
npuberaroT OM3HECMEHbI PaJy MONTYYSHUS MPUObUIA U HAKUBBHI.

OpnHako, ¢ Ipyroi CTOPOHBI, IO MBICITH aBTOPA, HEJNb3s1 HE BOCXUILATHCS YEIOBEKOM, KO-
TOPBIM CyMes MpeBpaTUTh CBOK KOMIAHUIO B OJUH U3 CaMbIX KPYIMHBIX KOHTJIOMEpPATOB MHpa
HECMOTpS Ha TO, YTO €My Ha TOT MOMEHT OBLIO BCETO JIUIIb TPHIIATH JIET:

¢ <...> And, remember, Harry was only in his thirties then. <...> But credit where credit
is due, Steve. He single-handedly built Stanford Enterprises into one of the biggest privately held
conglomerates in the world. He expanded the company to include timber, chemicals, communi-
cations, electronics, and a staggering amount of real estate. And he wound up with all the stock’.
‘He must have been an incredible man’, Steve said.

‘He was’ (p. 48).

[TonoxxurenbHas OIEHKA, TIEPEIArOIIasi BOCXUIICHHE TePOeM, TOCTUTACTCS CIICAYIOIIUMU
SI3BIKOBBIMHU CPEACTBAMU: HapeYHeM-MOIUPHUKATOPOM only, TTOJYEPKUBAIOIINM JOBOJIHEHO MOJIO-
JIOM BO3pacT JJisi OM3HECMEHA, CYMEBIIIETO MPOBEPHYTh BCE CBOM MaXHMHAIIUU ISl TOCTHXKEHUS
MOCTaBJIEHHOW 1I€M; CI0XKHBIM HapeuueM single-handedly, B koTopom kitoueBoii siBisieTcs JIeK-
cema single, moguepkuBaromas, uto I'appu CTeHpOp1 co3/1an CBOIO KOPHOPALIUIO caM, OJIMH, 0e3
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ybel-T100 TOMOIIN; pUJIaraTeIbHbIM B IPEBOCXOIHOM cTeneHu the biggest, moauepkuBaronmum
pa3max npeanpustuii Stanford Enterprises — He ciyyaifHO aBTOp MEpEYHCISIET BCE OTPACIH,
BXOJIAIIME B JAHHYIO KOPIIOPALIMIO, YTOOBI MOKA3aTh €€ BeIMYMe U TPaHAMO3HOCTb; 3MOLHUO-
HAJIBHO OKpAIlleHHBIM MpujaraTeJbHbIM — Staggering, MMEIOUIMM CIeayloImue IeQUHULIN —
astonishing; overwhelming; astonishingly great [Webster’s New World College Dictionary
Online]; ¥ >MOLUMOHANBHOM OIEHKOW CamMoro Teposi, KOTopas MNepefaeTcss NpuiarareIbHbIM
incredible. Jlannas nekcema mmeer cienyromre aedununuu: 1. not credible; unbelievable; 2.
seeming too unusual or improbable to be possible; 3. (informal) wonderful, impressive, extraor-
dinary, etc. [Webster’s New World College Dictionary Online]. CortacHo npuBeaeHHbIM aehH-
HutsaM, [appu CteHdopa — 3TO HACTONBKO 3ameuaTenbHblil (Wonderful) 1 HEOOBIKHOBEHHBIN
(unusual; extraordinary) 4YemoBek, 4TO AakKe HE BEPHUTCS, YTO TaKHUE JIFOAU BOOOIIEC OBIBAIOT
(unbelievable), a B rima3zax OKpy>KarIUX OH MPOCTO KOPOJb, BEIb JAJICKO HE KaXIbIH yMeeT Jie-
JaTh MUJUTMOHBI:

‘Whose plane is it?’

‘Harry Stanford. King Midas himself.

‘He’s probably on his way to make another billion or two’ (p. 14).

Hcnonszyemas B ganHoM npumepe metadopa ‘King Midas’, 3HaueHre KOTOpOil yCHIU-
BaeTCsl BO3BpaTHBIM MecTonMeHueM ‘himself’, roBoput 06 ymennu [Nappu Cterdopaa nenars He
MIPOCTO JICHbI'H, a MUJIMOHBI, TOCKOJIbKY, KaK U3BeCTHO, ¢ uMeHeM Llapst Muiaca cBsi3aHbl pac-
CKa3bl 00 YAMBHUTEIHHOM Jape, B CHITy KOTOPOTO BCe, K UeMY OH IPHUKAacalICcsi, 00paIiagock B 30-
noto. Buaumo uMeHnHo 6marogapsi cBoemMy napy aenarthb aeHbru, CteHdop cran He mpocTo Ous-
HECMEHOM, a HaCTOAIIMM MaraatoM. OHaKo, 4TOOBI UM CTaTh, OJHOTO Japa HexocTaToyHo. [l
3TOro OM3HECMEH JIOJDKEH 00JIaaTh elle LEeNbIM PSIA0M KadecTB, OCHOBHBIM M3 KOTOPBIX SBIIf-
eTcs moTpsicaromias paboTOCOCOOHOCTh U OTpOMHasi, Herccsakaemas sHeprusi. [IpuBenem u pac-
CMOTPUM PsiJ] IPUMEPOB, TOATBEPKIAIOIINX 3TO YTBEPIKICHHE.

What they all agreed on was that he (Stanford) had an almost palpable, manic energy. He was
inexhaustible. His philosophy was simple: A day without making a deal was a day wasted (p. 4).

He had an amazing energy... (p. 46).

B mepByto ouepens oOpatiM BHHUMaHHE Ha JICKCEMY ‘manic’ ¥ HaljeM ee 3HaueHUs B
TOJKOBBIX cioBapsix: manic — 1. full of or characterized by frenetic activity or wild excitement;
2. (psychiatry) relating to or affected by mania [The American Heritage Dictionary Online].
KitoueBbIMM B TaHHBIX ONpEENEHUSIX SABISAIOTCS JekceMbl ‘frenetic’ u ‘wild’, uMnauMuuTHO He-
cymme B cebe HETaTHBHYIO OIIEHKY — HECIyJaifHO TepMHUH ‘manic’ MCTIOIb3yeTCs B TICUXUATPHH,
o0o03Hayast TSHKETbIN TyleBHbINH Heayr. Mcxos U3 JaHHBIX ONpeAeseHUH MoydaeTcs, YTo A
TOTO YTOOBI CTATh MarHaToOM, OM3HECMEH JIOJDKEH 00J1a/1aTh HEMCTOBOM DHEPTrUeH, IepeX oIt
B MaHUIO U MO3BOJISAONIEH eMy 0e3 ycTanu paboTarb, YTOObI 1€1aTh JEHbIH, IPU TOM HEIIaTHO
IKCIUTYyaTHPYs U BhIMAThIBasl 10 U3HEMOXKCHHUS BCEX TeX, KTO Ha Hero padotaer — He (Stanford)
wore out his competitors, his staff, and everyone else who came in contact with him (p. 4). I1pu
3TOM OCHOBHOM >KM3HEHHOU (unocodueli OusHecMeHa sBisiercs: puiocodus mparmatuzma — A
day without making a deal was a day wasted. I3 nanHoro mpumepa Mbl BUAMM, HACKOJIBKO
CHJIHO «IIPOPOCIH» B aMEPHKAaHCKOM OM3HECMEHE HJIeW OJHOTO M3 OTI[OB-OCHOBaTenel, beH-
mkameHa OpaHKIIMHA, aBTOpPAa 3HAMEHUTOTO aopu3Ma «BpeMsi — JCHBIU», MIPU3BIBABIIETO TPa-
TUTH BCE BpPEMsI UEIIOBEYECKOM KM3HU Ha 3apabaTeiBanue feHer [Opankiaun, 2015].

OpHako, ¢ Ipyroil CTOPOHBI, Takast HEMCTOIUMAs YHEPIUs HE MOXKET HE BBI3bIBATH BOC-
XHIIEHHS, YTO TTOYEPKUBACTCS UCIIONIB30BaHUEM CTHIMCTUYECKH OKPAIIEHHOTO YKCIIPECCUBHO-
ro MpUJIAraTeJbHOro ‘amazing’, HeCyuiero B ce0e IpKO BBIPAXKEHHYIO MOJOXKHUTEIbHYIO OL[CHKY
— ‘an amazing energy’.

[Tepeuncnum eme psi XapaKTEPUCTHK, MPUCYLUX T00oMy OuzHecmeny u I'appu Cren-
¢dbopay B YaCTHOCTH: YMEHHE TPUHIUMATh PEIICHUS U JEHCTBOBATh B HAWIYUYIIAN TSI 3TOTO MO-
MmeHT (his mystique, his amazing sense of timing (p.4)), untyuuus u nponuuarensnocts (He had
learned long ago to trust his instincts. Instinct and intuition had helped make him one of the
wealthiest men in the world (p.4); Harry Stanford was known in financial circles as one of the



BeaT¥
48 HAYYHbIE BELOMOCTU Cepusi: l'ymaHuTapHble Haykn. 2019. Tom 38, Ne 1

shrewdest... (p. 63); the ineffable acumen (p.4)), ocTphIii yM, KOTOPBI MOMOTaeT OM3HECMEHY
nojaBarth u npojaBath cBou uaeu (He was a brilliant salesman and he sold them on his concept
(p. 47-48)).

Ho I'appu Crendopa He npocto 6usHecMeH, oH — MarHaT. [loaTomy aBTOp ynmorpebiser
CTHUJIMCTHYECKH OKpallleHHBbIC MpujaratesibHple (mystique, amazing, ineffable, brilliant) u npu-
JaraTenbHbIE B IPeBOCX0IHOM cTerneHu (the wealthiest, the shrewdest), Bepaxaroniue KpaiHIO0O
CTCIICHb Ka4€CTBA U NOJUYCPKHUBAIOIINUEC UCKITIOUYUTEIIbHOCTD CTGH(l)OpI[a, CYMEBIICTO, 6J1aroz[ap;1
COBOKYIMTHOCTH BCCX MEPCUUCIICHHBIX BbINIC XAPAKTCPHUCTHUK, KOTOPBIMHU OH 06J1a;[an B BBICHIEH
CTEIEeHH, CO3/aTh TMIAaHTCKYI0 uMIepuio (<...> that had created the giant Stanford Enterprises
(p-4)). OnHako, 4TOOBI JJOCTUYb BEPIIMHBI HEPAPXUH, OJHUX ITUX XaPAKTEPUCTUK TAKIKE HEJNIO-
ctaTo4Ho. UTOOBI CTaTh MarHaToM, OM3HECMEH JIOJDKEH 00J1a1aTh OE3rpaHUYHBIM YECTOTI00NEM
¥ YMETb MBICIIHTb O-KpynmHOMY (<...> Harry was ambitious. He had big dreams (p. 47)).

Baxxnyro poisib ipu co3manuu 00pa3a OU3HECMEHA UTPAIOT OIEHOYHBIE XapaKTEPUCTUKH,
KOTOPBIC IEPCAAIOTCA B pOMAHEC YC€PC3 BHYTPCHHIOKO CAMOOICHKY CaMOro reposi, 4€pe3 BOCIpUsI-
THE TEPOsI OKPYKAIOIIUMHU €ro JIIOAbMU U Yepe3 aBTOPCKYIO OLIEHKY. PaccMOTpuM KaxkIyro u3
ATUX XapaKTEPUCTUK OoJiee MOJPOOHO.

a) BuyTpeHHsis caMoo11eHKa reposl.

Korma 'appu CteHdopa 0OHApY WII, 9TO €ro KOHKYPEHTH YCTAHOBHIIU 32 HUM CIICKKY,
OH ITPOU3HOCHUT BHYTpeHHI/Iﬁ MOHOJIOT .

And it was going to be. They are pygmies, trying to fell a giant. They are in for a big dis-
appointment (p. 7).

He (Stanford) reviewed the situation in his mind. It was really a question of what they
knew and when they knew it. They were jackals following the trail of a lion, hoping to bring him
down. Harry Stanford smiled to himself. They had underestimated the man they were dealing
with. Others who had made that mistake had paid dearly for it. Someone would also pay this
time. He was Harry Stanford, the confidant of presidents and kings, powerful and rich enough to
make or break the economies of a dozen countries (pp. 15-16).

Kak BuaHO M3 mpuBeneHHbIX npumepoB, ['appu Crendopa HaszpiBaeT ceOs TO JIBBOM (a
lion), To ruranToM (a giant), a TaKke CTaBUT ce0sl B OJMH PsiJl C KOPOJISIMU U TIPE3UJCHTAMH, YTO
TOBOPHUT O €TI0 BBICOKHX aM6I/ILII/I}IX, BBICOKOMCPHH, MOTYIICCTBE U 3HAYUMOCTH, a TAKIKE 00 YBC-
pEHHOCTHU B ce0€ U B CBOMX CHJIAX.

HpI/I CO3aHNN CaMOOLICHKU CBOCTO I'e€pos I_HGJ'II[OH HCIOJIB3YCT TAKUC A3BIKOBBIC CPCI-
CTBa, Kak MpoTHBOMOCTaBiIeHus (a giant — pygmies; a lion — jackals), 3oometadopsi (lion; jackals)
U Hapeune-Moaudukarop (enough), ciyxamme JUist Iepeiadu 3KCIPECCUBHOCTU U MOAYEPKHUBa-
IOmue CUiIy, BJIaCTb U MOTr'yi€CTBO Ou3HeCMeHa-Maryara.

6) OueHka 6M3HECMEHa OKPYKAIOIUMH €0 JII0JIbMU.

‘<...> He (Stanford) was the only man I have known who was totally without compassion.
He was sadistic and vindictive, and he had the instincts of a vulture. He loved forcing his competitors
into bankruptcy. It was rumored that there was more than one suicide because of him’.

‘He sounds like a monster’.

‘On the one hand, yes. On the other hand, he founded an orphanage in New Guinea and a
hospital in Bombay, and he gave millions to charity — anonymously. No one ever knew what to
expect next’ (p. 46).

‘His (Stanford’s) nickname around the company was the Iceman’ (p. 48).

B npuBenenHbIx npumepax oOpaTUM BHMMAaHHE Ha SI3bIKOBBIE CPEACTBA, UCIOJIb3yEeMbIe
aBTOpOM JuId XapakTepuctuku ['appu CreHdopaa. B nepByro ouepens 00JbIIoi HHTEpEC Npea-
craBisieT 3oo0Metadopa ‘a vulture’, mosTomy paccmorpuM ee 6osee moapooHo. C ATOM 1EenbIo
06paTI/IMC}I K TOJIKOBBIM CJIOBapHM:

a vulture — 1. Any greedy and ruthless person who preys on others [Webster’s New
World College Dictionary Online]; 2. A person of a rapacious, predatory, or profiteering nature
[American Heritage Dictionary of the English Language Online]; 3. a person who profits from
the suffering of others [Wiktionary Online].



Beal'y
HAYYHbLIE BEOOMOCTH Cepusi: l'ymaHuTapHble Hayku. 2019. Tom 38, Ne 1 49

Kax BuaHO u3 nmpuBeneHHbIX onpenenenuid, ['appu Crendopa, OusHecMeH-MarHat, — 3T0O
*)aaHbli (greedy) M J)KECTOKHI YEIOBEK, 0€3)KaJOCTHBIM U OECIIONIaAHbIA K CBOMM KOHKYpPEHTaM
(ruthless), 4enoBek, HAXXUBAIOLIUICA HAa CTPaJaHUAX M HecyacThsax Apyrux (profits from the
suffering of others), u mo cBocit MpUPOIE CKIOHHBIN K TpabeXky U CIIEKYIIAINH, YSTOBEK-XUIITHUK
(of a rapacious, predatory, or profiteering nature), HaCTOSIIMI MOHCT.

[Tostomy Llenmon  ymoTpebisieT TakkKe TaKue CTUIMCTUYECKH OKpAaIIeHHBIE CPE/ICTBA,
kak rimaroia ‘to love” — He (Stanford) loved forcing his competitors into bankruptcy — u Hapeumne-
monudukatop ‘totally’, — He (Stanford) <...> was totally without compassion — ycunupatomiue
OTpHULATENIbHbIE XapaKTEPUCTUKHU T€POSL.

Hecnyuaiino B komnanuu ero nposBaiu ‘Iceman’. B aHTIMICKMX TOJKOBBIX CIOBapsx
MOYKHO HAWTH ClieAyrolne 3HavyeHus aaHHoiu Jiekcembl: (Slang) a hired Killer [The American
Heritage Dictionary of the English Language Online]; (slang) an assassin; one who is cool under
pressure [Wiktionary Online]. TToatomMy, MbI cuWTaeMm, YTO B JAHHOM KOHTEKCTE aHTJIHHCKOMN
nekceme ‘Iceman’ GOJBIIIE COOTBETCTBYET pyCcCKas JiekceMa ‘Yowmiina’, a He ‘AlicOepr’, KoTopas
UCIIOJIb3YETCsI B pycckoM mnepeBoze pomana [Ilenmon, 2007], mockonbky ‘Aficoepr’ — ‘Iceberg’,
COTJIAaCHO CJIOBapsiM, O3HA4YaeT XOJOJHOIO W paBHOAyIIHOrO yenoBeka: Iceberg — a cold, aloof
person [The American Heritage Dictionary of the English Language Online.]

Opnako, ¢ apyroii croponbl, CTeHpOpA HE TUIIEH MUJIOCTH U COCTPaJaHusl, U TOTOB TPa-
TUTHh MUJIJIMOHBI HA 6HaFOTBOpI/IT€JII)HOCTI) 1 Ha IIOMOIIIb ZIGfICTBI/ITCJIBHO HYXIAI0UMCH.

Utak, mbl BuguM, uto lllengon co3gaer mpoTUBOPEUYMBBI 00pa3 CBOETro repos, B KOTO-
POM COYCTAIOTCA KaK PE3KO OTPULATCIIBHBIC, TaAK W IMOJIOXUTCIBHBIC YCPTHI. HOIITBepI[I/IM 9TO
ele OJHUM IPUMEPOM.

‘<...> He (Stanford) was a difficult man. <...> There were really two Harry Stanfords —
the public one who could coax the birds off the money tree, and the sonofabitch who took pleas-
ure in destroying people. He was a charmer, but he could turn on you like a cobra. He had a split
personality — he was both the snake charmer and the snake’ (pp. 45-46).

B nannom npumepe 'appu Crendopn cpaBHUBaeTcs ¢ KOOpPOH, TO €CTh CO 3JbIM U 0€3-
JOYUTHBIM XUIIHUKOM, CHayalla aJAluM, a 3aTeM YHHUYTOXKAIOIIUM CBOIO KepTBY. MHTepecHO
Takke ynorpedieHnue 3ooMeradopsl ‘a snake’, moATOMy pacCMOTPUM €€ 3Hau€HHE B TOJIKOBBIX
crioBapsx: a snake — 1. a cold and ruthless person [Your Dictionary Online]; 2. a treacherous or
deceitful person [Webster’s New World College Dictionary Online].

Wrak, ncxos u3 NaHHBIX ONpeIeIeHH, Mbl BUANM, uTo ["appu Cterdopa — 3To XIaaHO-
KpPOBHBIHN, 0€3)KaJIOCTHBIM, KOBAPHBIN U JDKUBBIA YEJIOBEK, YTO, OE3YCIOBHO, XapaKTEPU3yeT €ro
KpaiiHe oTpunatensHo. M mpu 3TOM comocTaBieHHE €ro C 3aKiIUHATeNleM 3Mel, TOBOPUT O €ro
OeccTpaliy U O TOM, YTO 3TOT YEJIOBEK CIIOCOOCH Ha HEBO3MOXKHOE — BE/b JAJICKO HE KaXKIbIH
MOJKET OBITh 3aKiHMHaTeseM 3Mel. Takum o0pa3zom, MOXKHO yTBepkaath, 4To ['appu Ctendopa —
4yenoBeK HeopAuHapHBIA. [103TOMy OH He TpOCTOi OM3HECMEH, OH — MarHaT, YTO HE MOXET He
BBI3BIBATh BOCXHIIEHHS Y JPYTUX Jroel. BoT, HanmpuMep, Kakyro OI[eHKY JaeT eMy €ro a/IBOKaT:

‘<...> You know how people use the phrase “larger than life”? Well, Harry Stanford
was really larger than life. If he did not exist, you couldn’t have invented him. He was a colos-
sus’ (p. 46).

UYro6sl mokasarb, uto ['appu Crendopa ObUT MOUCTUHE TPAHIUO3HON JTUYHOCTRIO, [1lern-
IOH ynoTpeOnsier BoipakeHue ‘larger than life’ u nekcemy ‘colossus’, mepenaroniue BeIuyue
ATOrO YelloBeKa. B kauecTBe I0Ka3aTenbCTBA MPUBEIEM TOIKOBAHHE JAHHBIX S3BIKOBBIX €IUHUIL

larger than life — someone or something that is so special, famous, well-known or im-
portant that it takes on an image of being greater than others of its kind [Your Dictionary
Online];

colossus — someone or something of great size or importance or ability [Your Diction-
ary Online].



BeaT¥
50 HAYYHbIE BELOMOCTU Cepusi: l'ymaHuTapHble Haykn. 2019. Tom 38, Ne 1

Kaxk mb1 Buamm, o01ie 1 KIroueBOl B JaHHBIX ONMPEACTICHUSX SBISICTCS JIekcema ‘great’,

KOTOpPAasi TOBOPUT O BEJIUYUHU M UCKITFOUUTEIILHOCTH Teposl.

B) ABTOpCKasi OllCHKA OM3HECMCHA.

‘Except for Fitzgerald, none of the members of the firm had ever met him (Stanford),
but he was a legend around the office’ (p. 45).

‘Harry Stanford was an international legend!” (p. 42)

‘The legendary tycoon was equally at home with factory workers and world leaders’
(p. 64).

‘One of the cornerstones of the president’s new financial task force, Harry Stanford
has been an important adviser to...” (p. 64).

‘He was a phenomenon, larger than life’ (p. 4).

‘He’s a wonderful man, isn’t he?

There’s no one like him” (p. 29).

Vcnonp30BaHue aBTOPOM IPH XapaKTEPUCTHKE CBOETO TepOsi TAKMX JIGKCEM Kak: ‘a leg-
end’ (an international legend; the legendary tycoon), ‘a phenomenon’u Beipakenuit ‘one of the
cornerstones’, ‘an important adviser’, ‘larger than life’ Takxe moguepkuBaeT Benu4He, 3HAYH-
MOCTh M HCKITtounTenbHOCTh ['appu Ctendopna, a Bepaxkenue ‘there’s no one like him’ roopur
00 ero yHMKaJIbHOCTH.

3akjaueHue

[TonBoas WTOr, MBI MOKEM KOHCTAaTUPOBaTh, YTO AMEPUKAHCKHI OM3HECMEH-MarHar
XX-Tro Beka — (urypa mpoOTUBOpPEUMBAS, HEOTHO3HAYHAS, BBI3BIBAIONIAS IPOTHUBOIIOIOXKHBIC
yyBcTBa. [llennon u3obpaxkaer cBoero repos nyanuctuuecku. C ogHoit croponsl, ['appu Cren-
dbopa — HacTosIIee Yy IOBUIIIE, KaHBIN, OCCITOIIAHBINA, HE OCTAHABIUBAIONIUICS HU TIEpe]] YeM
paau mojyuyeHusl MpUOBLUIM U HAXKHUBBI YEJIOBEK, 0€3’KaTOCTHO YHHUTOXKAIOIIUNA CBOMX KOHKY-
PEHTOB M CIIOCOOHBII MOWTH HA BCEBO3MOKHBIE XUTPOCTH U YJIIOBKHU JJIsI IOCTHUKEHUSI CBOCH Iie-
mu. C Apyroit CTOpOHBI, Takasi INYHOCTh, Kak CTeH(pOop/1, HE MOXKET HE BBI3bIBATH BOCXUILECHUS Y
OKPY>KaIOIIHUX. ITO HEOOBIKHOBEHHBIN, UCKIIFOUNTEIBHBIN YEIOBEK, OT HETO TaK U BEET BEIUYU-
eM. CteHdopa — yenoBek JereHaa, HacTosAmuil GeHOMEeH, 00IaJaroIIHiA IIENTbIM PSIIOM KauecTB,
TaKUX KaK KOJIOCCAJbHas PHEPTHs, BEIUKOJICTHBIA yM, OTPOMHBIE aMOWIIUM, OJiaromapsi KOTO-
PBIM OH CyMEIl CTaTh HACTOSLIUM MarHaTOM.

Kak moka3piBaeT mpoBEICHHBI HAMH KOHTEKCTYaJIbHBIM JTMHIBUCTHYECKUN aHaIU3, OC-
HOBHBIMHU SI3BIKOBBIMH CPEACTBAMHU ISl OOPAa3HOr0 M300paKEHUs aMEPUKAHCKOTOo OW3HEeCMeHa-
MarHara SIBJISIFOTCS pa3findyHble MeTaopbl (aBTOPCKUE U 300MeTa(Opbl), CPAaBHEHMSI, CTUIIUCTHU-
YeCcKH OKpallleHHbIE JKCIIPECCUBHBIE MpHUaraTelibHble, MOAU(DUKATOPHl U TMpHIIaraTelbHbIE B
MIPEBOCXOIHOM CTENEHH, a TaKkKe (Ppa3eooru3M.
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